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Across both beer and wine, there were
96 short measures found out of 137 tests,
so 70% short measures. py

We had nine local #'
authorities take

part in our survey, .

covering England, (]

Scotland, Wales,

and Northern Ireland. n
A total of 137

test purchases
carried out.

41 short

measures

were short by

5% or

over-29% 86% of beer

of the 137 was short measured, and

test purchases. )_ 43% of wine was short measured.

A measure 15% The second-largest The third-largest

short was found deficit of 13.14% deficit of 12%

on a 175ml glass was found in Northern was found on a

of wine in Walsall, (Ji) lreland, onaglass (Jl)  175mi glass of

costing £3.20 Yt of wine purchased . wine in Havering,
) for £7.20 iy costing £5.75
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Proud finalists - Business excellence awards with Little Pub Group - Winchester BID 2023




